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ABSTRAK 
Penelitian ini membahas mengenai presentasi diri janda disitus kencan online Tinder. 
Presentasi  diri diartikan sebagai  suatu usaha untuk memmbentuk citra atau kesan 
yang diinginkan oleh pengguna kepada khalayak yang ia sasar. Penelitian ini 
dilakukan bertujuan untuk mengetahui motivasi penggunaan Tinder oleh janda, 
mengetahui strategi presentasi diri janda di situs kencan online Tinder dan 
mengetahui bagaimana presentasi diri dapat meminimalisir stigma janda dalam 
Tinder. Metode penelitian yang digunakan dalam penelitian ini adalah studi kasus 
dengan pendekatan kualitatif pada janda pengguna situs kencan online Tinder. Hasil 
penelitian menunjukan bahwa motivasi janda dalam menggunakan Tinder terbagi 
menjadi dua yaitu untuk mencari pasangan dan relasi. Strategi yang digunakan yaitu 
Ingratiation dan Exemplification dengan memberikan sanjungan, penggunaan foto 
terbaik, penggunaan humor, Competence dengan menampilkan pekerjaan dan 
pendidikan, Intimidation dengan menunjukan rasa marah dan tidak suka, Supplication 
dengan menunjukan kesedihan. Janda menunjukan kepemilikan anak, status dan 
kriteria sebagai motivasi menunjukan presentasi diri. Janda berusaha meminimalisir 
stigma tersebut dengan menunjukan rasa marah dan menunjukan diri secara positif di 
profil Tinder dengan srategi Intimidation, Ingratiation dan Exemplification. 
Kata Kunci : Janda, Presentasi Diri, Tinder, Strategi Presentasi Diri Janda, 
Kencan Online, Stigma, Pengelolaan Kesan 
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ABSTRACT 
 
This study discusses about self-presentation of widows on Tinder's online dating site. 
Self-presentation is defined as an attempt to form the image or impression desired by 
the user to the target. This research was conducted to find out how to use Tinder by 
widows, to know the widow's self presentation strategy on Tinder and to find out how 
self-presentation can minimize the stigma of widows on Tinder. The research method 
used in this research is a case study with a qualitative approach to the widows of 
Tinder users' online dating sites. The results showed that the motivation of widows to 
use Tinder was divided into two that is to looking for partners and relationships. The 
strategy used is Ingratiation and Examplification by providing flattery, using the best 
photos, using humor, Competence by showing work and education, Intimidation by 
showing anger and dislike, Supplication by showing sadness. Widows show children 
on the profile, status and criteria as motivation for self-presentation. The widows try 
to minimize the stigma by showing anger and showing themselves positively on the 
Tinder profile with the Intimidation, Ingratiation and Exemplification strategies. 
 
Keywords: Widow, Self Presentation, Tinder, Widow Self Presentation Strategy, 
Online Dating, Stigma, Impression Management 
 
 
 
 
 
 
 
 
 
 
 
vi 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
DAFTAR ISI 
 
JUDUL ..................................................................................................................... i 
LEMBAR PENGESAHAN ..................................................................................... ii 
PERNYATAAN KEASLIAN SKRIPSI ................................................................ iii 
KATA  PENGANTAR ........................................................................................... iv 
UCAPAN TERIMAKASIH .................................................................................... v 
ABSTRAK ............................................................................................................ viii 
ABSTRACT ........................................................................................................... ix 
DAFTAR ISI ........................................................................................................... x 
DAFTAR TABEL ................................................................................................ xiii 
DAFTAR GAMBAR ..............................................................................................xv 
BAB I PENDAHULUAN ........................................................................................ 1 
1.1LatarBelakang .......................................................................................... 1 
1.2Rumusan Masalah .................................................................................... 8 
1.3TujuanPenelitian ....................................................................................... 8 
1.4ManfaatPenelitian ..................................................................................... 9 
1.4.1 Manfaat Teoritis.............................................................................. 9 
1.4.2 Manfaat Praktis ............................................................................... 9 
1.5 Struktur Organisasi Skripsi ...................................................................... 9 
BAB II KERANGKA TEORITIS .........................................................................11 
2.1Presentasi Diri .........................................................................................11 
2.1.1 Strategi Presentasi Diri ...................................................................13 
2.1.2 Motivasi Kesan ..............................................................................15 
2.2Presentasi Diri di Sosial Media ................................................................18 
2.3Fenomena Tinder dan Presentasi Diri ......................................................20 
2.4 Eksistensi Janda di Sosial Media.............................................................22 
2.5 Status Janda dan Stigma Sosial ...............................................................23 
            2.6 Media Sosial dalam Melawan Stigma .....................................................25 
            2.7 PenelitianTerdahulu ................................................................................29 
vii 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
2.8Kerangka Berpikir ...................................................................................41 
BAB III METODE PENELITIAN ........................................................................42 
3.1DesainPenelitian ......................................................................................42 
3.1.1 Pendekatan Penelitian ....................................................................42 
3.1.2 Metode Penelitian ..........................................................................43 
3.1.3 Strategi Penelitian ..........................................................................43 
3.2Partisipan dan TempatPenelitian ..............................................................45 
3.2.1 Partisipan Penelitian.......................................................................45 
3.2.2 Tempat Penelitian ..........................................................................47 
3.3 Teknik Pengumpulan Data ......................................................................47 
3.3.1 Wawancara ....................................................................................47 
3.3.2 Dokumentasi ..................................................................................48 
3.4 JenisSumber Data ...................................................................................49 
3.5 InstrumenPenelitian ................................................................................49 
3.5.1 LembarWawancara ........................................................................50 
3.5.2 Panduan Analisis Dokumen ...........................................................50 
3.6 Prosedur Penelitian .................................................................................51 
3.7 Teknik Analisis Data ..............................................................................55 
3.8 Keabsahan Data ......................................................................................56 
BAB IV TEMUAN DAN PEMBAHASAN ...........................................................58 
4.1 Profil Informan .......................................................................................59 
4.1.1 Profil Informan Utama ...................................................................59 
4.1.2 Profil Informam Ahli .....................................................................64 
4.2 Deskripsi hasil Penelitian ........................................................................65 
4.2.1 Motivasi Janda dalam Menggunakan Tinder ..................................67 
  4.2.2 Strategi Presentasi Diri Janda di Situs kencan Online Tinder ..........70 
    4.2.2.1Ingratiation .............................................................................70 
    4.2.2.2 Competence ..........................................................................88 
    4.2.2.3 Intimidation ...........................................................................99 
viii 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
    4.2.2.4 Exemplification ................................................................... 108 
    4.2.2.5 Supplycation ....................................................................... 120 
    4.2.2.6 Motivasi Pembentukan Kesan ............................................. 126 
4.2.3 Meminimalisir Stigma  Melalui Presentasi Diri dalam Tinder ...... 150 
4.2.3.1 Pelabelan ........................................................................ 150 
4.2.3.2 Stereotip Negatif ............................................................. 156 
4.2.3.3 Pemisahan ....................................................................... 163 
4.2.3.Diskriminasi ...................................................................... 164 
BAB V SIMPULAN IMPLIKASI DAN REKOMENDASI ............................... 171 
5.1 Simpulan .............................................................................................. 171 
5.1.1 Motivasi Janda dalam Penggunaan Tinder.................................... 171 
5.1.2 Strategi Presentasi Diri Janda di Situs Kencan Online Tinder ....... 172 
5.1.3 Meminimalisir Stigma dengan Presentasi Diri dalam Tinder ........ 174 
5.2Implikasi Penelitian ............................................................................... 151 
5.2.1 Implikasi Akademis ..................................................................... 175 
5.2.2 Implikasi Praktis .......................................................................... 175 
5.3Rekomendasi ......................................................................................... 176 
5.3.1 Rekomendasi Akademis ............................................................... 176 
5.3.2 Rekomendasi Praktis .................................................................... 176 
DAFTAR PUSTAKA ........................................................................................... 177 
xv 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
 
 
DAFTAR TABEL 
 
Tabel 2.1 PenelitianTerdahulu .................................................................... 29 
Tabel 3.1 Kriteria Informan Utama ............................................................. 45 
Tabel 3.2 InformanPendukung Ahli ............................................................ 47 
Tabel 3.3 Pengumpulan Data ...................................................................... 52 
Tabel 4.1 Temuan Strategi Presentasi  Diri Janda di Situs Kenca Online .... 65 
Tabel 4.2 Motivasi dalam menggunakan Tinder ......................................... 70 
Tabel 4.3 Pemberian Sanjungan.................................................................. 73 
Tabel 4.4 Menunjukan Diri Secara Positif di  profil .................................... 78 
Tabel 4.5 Tipe Foto Profil .......................................................................... 82 
Tabel 4.6 Penggunaan Humor dalam Percakapan ....................................... 88 
Tabel 4.7 Menunjukan Profesi .................................................................... 91 
Tabel 4.8 Keahlian dan Hobi ...................................................................... 95 
Tabel 4.9 Status Pendidikan ....................................................................... 99 
Tabel 4.10 Postingan Rasa Tidak Suka ....................................................... 101 
Tabel 4.11 Penolakan Chat ......................................................................... 103 
Tabel 4.12 Menunjukan Rasa Marah .......................................................... 106 
Tabel 4.13 Ancaman dan Paksaan .............................................................. 108 
Tabel 4.14 Bentuk Moral dan Sikap Positif ................................................ 111 
Tabel 4.15 Mengajak dan Mengingtkan Kebaikan ...................................... 115 
Tabel 4.16 Tanggapan Tentang Dirty Talk ................................................. 118 
Tabel 4.17 Pesan Asusila ............................................................................ 120 
Tabel 4.18 Menunjukan Rasa Sedih............................................................ 123 
Tabel 4.19 Bentuk Kesulitan ...................................................................... 125 
Tabel 4.20   Tujuan Pembentukan Kesan ..................................................... 128 
Tabel 4.21  Pembentukan Kesan Untuk Mencapai sasaran .......................... 131 
Tabel 4.22 Pengungkapan Status Sebagai Janda ......................................... 137 
Tabel 4.23 Kesesuaian Pebentukan Kesan dengan Tujuan .......................... 140 
Tabel 4.24 Karakteristik Target Pasangan .................................................... 144 
Tabel 4.25 Nilai Tujuan .............................................................................. 147 
xvi 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
Tabel 4.26 Perbedaan Identitas di Tinder dan Dunia Nyata ......................... 150 
Tabel 4.27  Bentuk Pelabelan di Tinder........................................................ 153 
Tabel 4.28 Sikap Terkait Pelabelan1 .......................................................... 155 
Tabel 4.29 Bentuk stereotip ........................................................................ 160 
Tabel 4.30 Meminimalisir Stereotip ........................................................... 162 
Tabel 4.31 Bentuk Pemisahan .................................................................... 164 
Tabel 4.32 Diskriminasi ............................................................................. 166 
 
i 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
 
DAFTAR GAMBAR 
 
Gambar 2.1 Tinder ...................................................................................21 
Gambar 4.1  Status Profil AM ...................................................................78 
Gambar 4.2 Status Profil TK ....................................................................78 
Gambar 4.3 Foto Profil Informan AM ......................................................78 
Gambar 4.4 Foto profil Informan AY .......................................................78 
Gambar 4.5 Foto Profil Informan TK .......................................................79 
Gambar 4.6 Foto Profil Informan YC .......................................................79 
Gambar 4.7 Status Informan PD ...............................................................79 
Gambar 4.8 Foto Profil Informan AY .......................................................82 
Gambar 4.9 Foto Profil Informan AY .......................................................82 
Gambar 4.10 Foto Profil Informan AM ......................................................82 
Gambar 4.11 Foto Profil  Informan PD .......................................................83 
Gambar 4.12 Foto Profil Informan YC .......................................................83 
Gambar 4.13 Foto Peofil Informan TK .......................................................83 
Gambar 4.14 Foto Profil Informan DN .......................................................83 
Gambar 4.15 Status Informan AM ..............................................................91 
Gambar 4.16 Status Informan YC ...............................................................91 
Gambar 4.17 Status  Informan TK ..............................................................91 
Gambar 4.18 Profil Informan PD ................................................................91 
Gambar 4.19 Profil Informan AM ..............................................................91 
Gambar 4.20 Keahlian Memasak AY .........................................................95 
Gambar 4.21 Keahlian menjadi MC AM ....................................................95 
Gambar 4.22 Pendidikan Informan AM ......................................................98 
Gambar 4.23 Status Informan AM ............................................................ 111 
    Gambar 4.24 Status Informan TK ............................................................. 111 
    Gambar 4.25 Status Informan AY ............................................................ 131 
    Gambar 4.26 Status Informan AM ............................................................ 131 
ii 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
    Gambar 4.27 Status Informan YC ............................................................. 131 
    Gambar 4.28 Status Informan DN ............................................................ 132 
    Gambar 4.29 Anak Informan AM ............................................................. 133 
    Gambar 4.30 Anak Informan YC .............................................................. 134 
    Gambar 4.31 Anak Informan TK .............................................................. 134 
    Gambar 4.32 Rentan Usia dalam pengaturan Profil ................................... 145 
    Gambar 4.33 Pola Motivasi Janda Mengggunakan Tinder ........................ 166 
    Gambar 4.34 Pola Strategi Janda Presentasi  Diri janda di  Tinder ............ 167 
    Gambar 4.35 Pola Cara Meminimalisir Stiogma dengan Presentasi diri 
dalam Tinder .......................................................................................................... 168 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
iii 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
 
DAFTAR LAMPIRAN 
 
Lampiran 1. Memberchek 
Lampiran 2. Reduksi Informan 
Lampiran 3. PedomanWawancaraInformanPendukung 
Lampiran 4. Tabel Cek Plagiarisme 
Lampiran 5. Foto Wawancara 
Lampiran 6. RiwayatHidup 
 
 
 
 
  
iv 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
DAFTAR PUSTAKA 
Sumber Buku : 
 
Arikunto, Suharsimi. 1998. Prosuder Penelitian Suatu Pendekatan Praktek. Jakarta: 
PT. Rineka Cipta. 
 
Azwar, S. 2010. Sikap Manusia Teori dan Pengukurannya. Yogyakarta: Pustaka 
Pelajar. 
 
Bennett, Linda. 2005. Women, Islam and modernity: single women, sexuality and 
reproductive health in contemporary Indonesia. London: Routledge. 
 
Brym, R.J. & Lenton, R.L. (2001) Love Online. Available at: www.msn.com also at: 
http://www.nelson.com/nelson/harcourt/sociology/newsociety3e/loveonline.pdf 
 
Creswell, John W, 2009. Research Desain Pendekatan Penelitian Kualitatif, 
Kuantitatif dan Mixed. Yogyakarta: Pustaka Pelajar. Penterjemah Achmad 
Fawaid 
 
Creswell John.W. 2014. Penelitian Kualitatif & Desain Riset. Yogyakarta: Pustaka 
Pelajar 
 
Creswell, John W. (2016b). Research Design: Pendekatan Metode Kualitatif, 
Kuantitatif dan Campuran. Edisi Keempat, (Terjemahan), Yogyakarta: Pustaka 
Pelajar. 
 
Denkin, Norman K. (1978). Sociological Methods. New York: McGraw-Hill 
 
Emzir. (2016). Metode Penelitian Sosial: Analisis Data. Depok: PT Rajagrafindo 
Persada. 
 
Goffman, Erving. 1956. THE PRESENTATION OF SELF IN EVERYDAY LIF. 
Edinburg : University Of Edinburg 
 
Jones, E. E., & Pittman, T. S. (1982). Toward a gene ral theory of strategic self-
presentation. In J. Suls (Ed.), Psychological perspectives on the self. Hillsdale, 
NJ:Erlbaum. 
v 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
 
Jones E.E. (1990). Interpersonal Perception. New York: W.H. Freeman, 1990. 
 
Karney, Benjamin R. et all. 2007. Adolescent Romantic Relationships as Precursors 
of Healthy Adult Marriages: A Review of Theory, Research, and Programs. 
California: RAND Corporation. 
 
Laux, L., & Weber, H. (1991). Presentation of self in coping with anger and anxiety: 
An intentional approach. Anxiety Research, 3(4), 241 
 
Leary, M. R. (1996). Self-presentation: Impression management and interpersonal 
behavior. Boulder, CO: Westview 
 
Lister, M., Dovey, J., Giddings S., Grant, I., Kelly, K. (2009). New Media: a critical 
introduction, second edition. New York, Routledge 
 
McLuhan, Marshal. 1965. Understanding Media: the extensions of Man. New York: 
McGraw-Hill Book 
 
Ollenburger, Jane C. Helen dan A. Moore. 1996. Sosiologi Wanita. Jakarta: Rineka 
Cipta 
 
Paulhus, D. L. & Trapnell, P. D. (2008). Self-presentation on personality scales: An 
agency-communion framework. In O. P. John, R.W. Robins, & L. A. Pervin 
(Eds), Handbook of Personality. New York: Press 
 
Shadiq, Burhan. 2012. Engkau Lebih Cantik dengan Jilbab. Surakarta: Samudera 
 
Suwatno. 2018. Komunikasi Organisasi Kontemporer. Bandung : Simbiosa Rekatama 
Media 
 
Tedeschi, J. T. (1981). Impression Management Theory and Social Psychological 
Research. New York: Academic press, Inc  
 
 
 
 
vi 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
Sumber Jurnal : 
Akram, W., Kumar, R. 2017.  A Study on Positive and Negative Effects of Social 
Media on Society. International Journal of Computer Sciences and 
Engineering, Vol.. 5(10) hlm. 347 
 
AliAlassiri , Abdullah., Muda, Binti Mariah., Ghazali, Bin Rahmat. 2014. Strategic 
Self-Presentation on Social Networking Sites. New Media and Mass 
Communication Journal, Vol. 32, hlm 44-47 
 
Alam, Shed Shah dkk. 2011. An Empirical Study on Online Social Networks Sites 
Usage: Online Dating Sites Perspective. International Journal of Business and 
Management, Vol.. 6(10), hlm. 155-156 
 
Bahrudin, Muhammad. Tanpa Tahun. Tabel Perbedaan Antara Metode Penelitian 
Studi Kasus, Fenomenologi, Etnografi dan Focus Grup Discussion. Universitas 
Indonesia 
 
Baker, Sunshine J. 2014. Blogging Love After Loss: How Widows Use Facework 
When Revealing Their New Relationships Online. Tesis, University of Central 
Florida Orlando, Florida 
 
Betton, Victoria dkk. 2015. The role of social media in reducing stigma and 
discrimination. The British Journal of Psychiatry, Vol. 206, hlm. 443 
 
Blackhart, Ginette C., Fitzpatrick, Jennifer., Williamson, Jessica. 2014. Dispositional 
factors predicting use of online dating sites and behaviors related to online 
dating. Computers in Human Behavior Vol.. 33, hlm.  114 
 
Blackwell, C., Birnholtz, J., & Abbott, C. (2015). Seeing and being seen: Co-situation 
and impression formation using Grindr, a location-aware gay dating app. New 
Media & Society, 17(7), hlm. 119-120 
 
Bolino, Mark.,Long, David., Turnley, William. 2016. Impression Management in 
Organizations: Critical Questions, Answers, and Areas for Future Research. 
Annu. Rev. Organ. Psychol. Organ. Behavior, vol. 3. hlm. 386 
 
vii 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
Boyer, L., Brunner, B.R., Charles, T., and Coleman, P. (2006). Managing Impessions 
in a virtual environment: Is ethnic diversity a self-presentation strategy for 
colleges and universities?. Journal of Computer-Mediated Communication, 
12(1) hlm. 1-15. 
 
Brundage, Lani E., Valerian J. Derlega & Thomas F. Cash. 1976. “The Effects of 
Physical Attractiveness and Need for Approval on Self-Disclosure.” 
Personality and Social Psychology Bulletin 3.1 hlm. 63–66. 
 
Capasity Development. 2014. Stigma and Discrimination. Resource Guide. USAID & 
Public Health Policy 
 
Cessia, Dwi Kinaasih dan Lestari, Sri Budi. 2017. Pemahaman Pengguna Media 
Sosial Tinder terhadap Fenomena Kencan Online untuk Menjalin Hubungan 
Romantis Bagi Penggunanya. UNDIP. Hlm. 2-3 
 
Chong ,Eddie S. K. dkk. 2015. Social Media as Social Capital of LGB Individuals in 
Hong Kong: Its Relations with Group Membership, Stigma, and Mental Well-
Being. Journal Community Psychology. Hlm. 9 
 
Corrigan, P.W., & Penn, D.L. 1999. Lessons from social psychology on discrediting 
psychiatric stigma. American Psychologist 54(9), hlm. 765-776. 
 
Corrigan, P.W et al. 2001. Prejudice, Social Distance, and Familiarity with Mental 
Illness. Schizophrenia Bulletin, 27(2), hlm. 221 
 
Cooper, Cecily D. 2005. Just Joking Around? Employee Humor Expression As An 
Ingratiatory Behavior. Academy of Management Review October, 30 (4) hlm. 
765. 
 
Derks, D., Bos, A. E. R., & von Grumbkow, J. (2007). Emoticons and social 
interaction on the Internet: The importance of social context. Computers in 
Human Behavior, 23(1), hlm. 842–849. 
 
Devine PG, Plant EA, Harrison K. 1999. The problem of us versus them and aids 
stigma. Am. Behav. Sci. 42 hlm. 12–28 
 
viii 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
Ellison, Nicole dkk. 2006. Managing Impressions Online: Self-Presentation Processes 
in the Online Dating Environment. Journal of Computer-Mediated 
Communication Vol.. 11 
 
Finkel, Eli J dkk. 2012. Online Dating: A Critical Analysis From the Perspective of 
Psychological Science. Psychological Science in the Public Interest, Vol. 13 
(1), hlm. 4-26 
 
Fiore, Andrew T. 2008. Self-presentation and Deception in Online Dating. Barkeley : 
University of  Carolina, hlm. 2 
 
Frost, D. M. 2011. Social Stigma And Its Consequences For The Socially 
Stigmatized. Social and Personality Psychology Compass, 5(11), hlm. 5. 
 
Gergen, K. J. (1965). The effects of interaction goals and personalistic feedback on 
the presentation of self. Journal of Personality and Social Psychology, 1, hlm. 
413-424 
 
Gilbert, Daniel T., Jones, Edward E. 1986. Exemplification: The self-presentation of 
moral character. Joumal of Personality vol. 54(3). Hlm. 593. 
 
Haimson, Oliver L. dkk. 2014. Using Depression Analytics to Reduce Stigma via 
Social Media: BlueFriends. iConference, hlm. 1-4 
 
Hall, J. A., Park, N., Song, H., & Cody, M. J. (2010). Strategic misrepresentation in 
online dating: The effects of gender, self-monitoring, and personality traits. 
Journal of Social and Personal Relationships, 27(1), hlm. 117–135. 
 
Hancock, Jeffrey T dkk. 2007. The Truth about Lying in Online Dating Profiles. 
Online Representation of Self, Conference Paper, hlm. 425-449 
 
Idrus, Nurul Ilmi. 2003. ‘To take each other’: Bugis practices of gender, sexuality and 
marriage. PhD thesis, Research School of Pacific and Asian Studies, Australian 
National, hlm. 110 
 
ix 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
Jacobson, D. (1999). Impression formation in cyberspace: Online expectations and 
offline experiences in text-based virtual communities. Journal of Computer-
Mediated Communication, 5, 0 
 
Jiang, J. “Aaron,” Brubaker, J. R., & Fiesler, C. (2017). Understanding Diverse 
Interpretations of Animated GIFs. Proceedings of the 2017 CHI Conference 
Extended Abstracts on Human Factors in Computing Systems  - CHI EA  ’17. 
 
Jibril, T. A., & Abdullah, M. H. (2013). Relevance of emoticons in computer-
mediated communication contexts: An overview. Asian Social Science, 9(4), 
201. 
 
Juditha, Christiany. 2014. Presentasi Diri Dalam Media Sosial Path. Jurnal Penelitian 
Komunikasi Dan Pembangunan, Vol. 15(1) 
 
Kapidzic, Sanja., Herring, Susan C. 2015. Teens, Gender, and Self-Presentation in 
Social Media. International encyclopedia of social and behavioral sciences, 
Bloomington : Indiana University, hlm. 4 
 
Kaskazi, A. (2014). Social Network Identity: Facebook, Twitter and Identity 
Negotiation Theory. In iConference 2014 Proceedings hlm. 858–859 
 
Kaplan ,Andreas M., Haenlein, Michael Haenlein. 2010. Users of the world, unite! 
The challenges and opportunities of Social Media. Business Horizons, Vol. 53 
 
Leary M. R., Kowalski R. M. (1990). Impression Management: A Literature Riview 
and Two component Model. Psychological Bulletin, Vol. 107, No.1. hlm. 34-38 
. 
Link, Bruce G., Phelan, Jo C. 2001. Conceptualizing Stigma. Annu. Rev. Sociol. 
2001.27, hlm. 367 
 
Lo, S. K. (2008). The nonverbal communication functions of emoticons in computer-
mediated communication. CyberPsychology & Behavior, 11(5), hlm. 595–597 
 
Mahy, Pettra dkk. 2016. Presumptions of promiscuity: reflections on being a widow 
or divorcee from three Indonesian communities. Indonesia and the Malay 
World, Vol.. 44 (128), hlm. 49 
x 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
 
Manago, Adriana M., Graham, Michael B., Greenfield, Patricia M., Salimkhan, 
Goldie. 2008. Self-presentation and gender on MySpace. Journal of Applied 
Developmental Psychology vol 29. Hlm 450 
 
Manning, Jimmie. 2014. Construction of Values in Online and Offline Dating 
Discourses: Comparing Presentational and Articulated Rhetorics of 
Relationship Seeking. Journal of Computer-Mediated Communication, Vol. 19. 
Hlm. 319 
 
Mason, Jennifer. 2002. Qualitative Researching. 2ndEdition. London: SAGE 
Publications Ltd. Hlm. 103 
 
Moon, Jang Ho dkk. 2016. The role of narcissism in self-promotion on Instagram. 
Personality and Individual Differences, Vol. 101, hlm. 24 
 
Morone JA. 1997. Enemies of the people: the moral dimension to public health. J. 
Health Polit., Policy Law 22, hlm. 993–1020 
 
Morse, J. M. 1991. Subjects, Respondents, Informants, and Participants? Qualitative 
Health Research, 1(4), hlm. 403–406. 
 
Nurudin. 2018. Media Sosial Baru Dan Munculnya Braggadocian Behavior Di 
Masyarakat. Jurnal Komuniti, Vol 10 (1) hlm. 33. 
 
Parker, Lyn., Creese, Helen. 2016. The stigmatisation of widows and divorcees 
(janda) in Indonesian society. Indonesia And The Malay World, Vol. 44 (128), 
hlm. 1-7 
 
Perri, Frank S. & Lichtenwald, Terrance, G. (2010). "The Last Frontier: Myths & The 
Female Psychopathic Killer," Forensic Examiner, Summer 2010, 50-67. 
 
Phelan, Simon. 2011. Evaluation & Research in Education. Evaluation & Research in 
Education, Vol, 24(3) 
 
xi 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
Plumm, Kryn M dkk. 2016. Single Parent Seeking Single Parent? The Effects of 
Parental and Previous Relationship Status on Perceptions of Online Dating 
Profiles. Journal of Relationships Research, Vol. 7(e9), hlm. 2-10 
 
Potarca, Gina., Mills, Melinda., Duijn, Van Maritje. 2016. The Choices and 
Constraints of Secondary Singles: Willingness to Stepparent AmongDivorced 
Online Daters Across Europe. Journal of Family Issues, hlm. 3-4 
 
Pulido, Cristina M., dkk. 2018. Social Impact In Social Media: A New Method To 
Evaluate The Social Impact Of  Research. Social impact of research in social 
media, Vol. 13(8), hlm. 3 
 
 Prihatsanti, Unika dkk. 2018. Menggunakan Studi Kasus sebagai Metode Ilmiah 
dalam Psikologi. Buletin Psikologi, Vol. 26(2), hlm. 126 
 
Ramirez, Artemio dkk. 2015. When Online Dating Partners Meet Offline: The Effect 
of Modality Switching on Relational Communication Between Online Daters. 
Journal of Computer-Mediated Communication, Vol. 20, hlm. 101 
 
Ramirez, Artemio Jr and Zhang, Shuangyue. 2007. When Online Meets Offline: The 
Effect of Modality Switching on Relational Communication. Communication 
Monographs Vol.. 74 (3), hlm. 289 
 
RAND Corp. (2012). Interventions to reduce mental health stigma and 
discrimination: A literature review to guide evalution of CA’s mental health 
prevention and early intervention initiative. Santa Monica, CA: RAND 
Corporation 
 
Ranzini, Giulia and Lutz, Cristoph. 2016. Love at first swipe? Explaining Tinder self-
presentation and motives. Mobile Media & Communication Vol.. 5(1), hlm. 83-
84 
 
Renner ,Karl-Heinz., Heydasch, Timo. 2010. Performing humor: On the relations 
between self-presentation styles, gelotophobia, gelotophilia, and 
katagelasticism. Psychological Test and Assessment Modeling, Volume 52, 
2010 (2), hlm. 171-190 
 
xii 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
Rosenfeld, P., Giacalone, R. A., & Tedeschi, J. T. (1983). Humor and Impression 
Management. The Journal of Social Psychology, 121(1), 59–63.  
 
Salim Frensen, Rahardjo Wahyu, Tanaya Titah, Qurani Rahmah. 2017. Are Self-
Presentation of Instagram Users Influenced by Friendship-Contingent Self-
Esteem and Fear of Missing Out?. 21(2) hlm. 71 
 
Scannell, Meredith Jean. 2019. Online Dating and the Risk of Sexual Assault to 
College Students.  Building Healthy Academic Communities Journal Vol. 3(1), 
hlm. 36 
 
Schneider, D. J. (1969). Tactical self-presentation after success and failure. Journal of 
Personality and Social Psychology, 13, 262-268. 
 
Skopek, Jan et al. 2011. Who Contacts Whom? Educational Homophily in Online 
Mate Selection. European Sociological Review, Vol  27 (2), hlm. 180 
 
Smith, Aaron., Dugaan, Maeve. 2013. Online Dating & Relationships. Pew Research 
Center, hlm. 24 
 
Soliha, Silvia Fardila. 2015.  Tingkat Ketergantungan Pengguna Media Sosial Dan 
Kecemasan Sosial, Jurnal Interaksi. Vol., 4 (1) , hlm. 1 
 
Sommer, Shannon dkk. 2013. Perceptions of Younger Single Adults as a Function of 
Their Gender and Number of Children. The Journal of General Psychology, 
Vol.. 140 (2), hlm. 87 
 
Sunter, S., Vandenbosch, L., & Ligtenberg, L. (2016). Love me Tinder: Untangling 
emerging adults’ motivations for using the dating application Tinder. Telematics 
and Informatics, 34 (1), 67-78 
 
Syahmala, Nunung. 2015. Perempuan Orang Tua Tunggal Dalam Pelaksanaan Fungsi 
Keluarga Di Kecamatan Dumai Selatan Kota Dumai. JOM FISIP, Vol. 2 (2), 
hlm. 5 
 
Tedeschi, J. T. & Norman, N. 1985. Social power, self-presentation, and the self. In 
B. R. Schlenker (Ed.), The self and social life (pp. 293-322).  
 
xiii 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
Teixeira, Andrew. 2014. “Exploring The Reputation Of Online Dating Sites: A Look 
Into How User Self-Disclosure And Encouragement By Such Virtual 
Communities Can Affect User Satisfication, Trust And Perception Of The 
Organization’s Emotional Appeal And Service Quality ”. Tesis. Quinnipiac 
University. 
 
Toma, Catalina L., Hancock, Jeffrey T. Ellison, Nicole B. 2008. Separating Fact 
From Fiction: An Examination of Deceptive Self-Presentation in Online Dating 
Profiles. Personality And Social Psychology Bulletin, hlm. 1024 
 
Walther, J. B., & D’Addario, K. P. (2001). The impact of emoticons on message 
interpretation in computer-mediated communication. Social Science Computer 
Review, 19, 323_345. 
 
Ward, Janelle. 2016. What are You Doing on Tinder? Impression Management on a 
Matchmaking Mobile App. Manuscript submitted for publication, Vol. 20 (11) 
 
Ward, Janelle. 2016. Swiping, Matching, Chatting Self-Presentation and Self 
Disclosure on Mobile Dating Apps. Human It Open Section, Vol. 13(2) 
 
Williams, Mc Summer and Barrett, Anne E. 2014. Online Dating in Middle and Later 
Life: Gendered Expectations and Experiences. Journal of Family Issues Vol. 
35(3) 
 
Wolf, A. 2000. Emotional expression online: Gender differences in emoticon use. 
CyberPsychology & Behavior, 3(5), 827–833. 
 
Yang, C., & Bradford Brown, B. 2015. Online Self-Presentation on Facebook and 
Self Development During the College Transition. Journal of Youth and 
Adolescence, 45(2), 402–416.  
 
Yin, R.K.2003. Case Study Research: Design and Methods. 3rd Edition, Sage, 
Thousand Oaks. 
 
Yulikhah Safitri. 2016. Jilbab Antara Kesalehan Dan Fenomena Sosial. Jurnal Ilmu 
Dakwah, Vol. 36, No.1 
 
 
xiv 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
Sumber lain : 
Fauzi, Moch Prima. 2017. Pengguna Aplikasi Kencan Tertinggi di Rusia, Indonesia 
Nomor Berapa?. Diakses 
darihttps://techno.okezone.com/read/2017/02/16/207/1620005/pengguna-
aplikasi-kencan tertinggi-di-rusia-indonesia-nomor-berapa 
Fimela. 2017. Stigma Negatif Janda dan Beban Berat yang Tak Dipahami 
Masyarakat. Diakses dari www.fimela.com/stigma-negatif-janda-dan-
beban-berat-yang-tak-dipahami-masyarakat 
Google scholar. 2019. Diakses dari 
https://scholar.google.co.id/scholar?hl=id&as_sdt=0%2C5&as_ylo=2016&as_y
hi=2019&q=penelitian+Tinder&btnG= 
Hestianingsih. 2017. Fakta Terkini! Lebih dari 33% Pasangan Menikah Bertemu di 
kencan Online. Diakses dari https://wolipop.detik.com/love/d-3681721/fakta-
terkini-lebih-dari-33-pasangan-menikah-bertemu-di-kencan-online 
Jamaludin, Fauzan. (2018). Media sosial merajai pengguna internet di dunia. Diakses 
dari https://www.merdeka.com/teknologi/media-sosial-merajai-pengguna-
internet-dunia.html 
KataData.id. 2019. Diakses dari 
https://databoks.katadata.co.id/datapublish/2019/02/08/berapa-pengguna-
media-sosial-indonesia 
Lukman, Enricko. 2014. Beroperasi 1 tahun biro jodoh online Setipe miliki 83.000 
pengguna. Diakses dari https://id.techinasia.com/setipe-cari-jodoh-online-
prestasi-2014 
Murphy, J. (2017). Make online messaging personal by embracing the nonverbal. 
Diakses dari https://www.intercom.com/blog/online-messaging-personal-
embrace-nonverbal/ 
 
Rosadi, Dian. 2018. Diakses dari https://bandung.merdeka.com/halo-bandung/wow-
tahun-2018-populasi-janda-muda-di-kota-bandung-meningkat--181128d.html 
xv 
 
 
Estipani Wandasari, 2019 
PRESENTASI DIRI JANDA DI SITUS KENCAN ONLINE TINDER  
Universitas Pendidikan Indonesia │repository.upi.edu │perpustakaan.upi.edu 
 
Smith, A., & Anderson, M. (2015). 5 facts about online dating. Pew Research Center. 
Diakses darihttp://www.pewresearch.org/fact-tank/2015/04/20/5-facts-about-
online-dating/ 
Tim Internet Sehat. 2015. Sepertiga Pengguna Aplikasi Kencan Tinder Sudah 
Menikah. Diakkses dari http://internetsehat.id/2015/05/sepertiga-pengguna-
aplikasi-kencan-tinder-sudah-menikah/ 
Yusuf, Oik. (2014). Pengguna Internet Indonesia Nomer Enam di Dunia.Diakses dari 
https://tekno.kompas.com/read/2014/11/24/07430087/Pengguna.Internet.Indone
sia.Nomor.Enam.Dunia 
YouGov. 2017. Sepertiga Orang Indonesia Pernah Menggunakan Layanan Kencan 
Online. Diakses dari https://id.yougov.com/id/news/2017/11/23/internet-dating/ 
 
 
 
 
 
